Curriculum Vitae of Andrew Stanton

Brand Activation & Shopper Comms Consultant

Personal details:
Address: Redhill RH1 6HE T.07913 674229 E Stanton_andy@hotmail.com
Portfolio www.andystantonITEMS.com	LinkedIn Profile: www.linkedin.com/in/andrewstanton1234/

About:
My personal creative mission has been to create big ideas that make consumers and shoppers not just buy – but buy into brands. I have extensive experience in creating concepts and copy for shopper marketing, promotional activation, retail activation, face to face brand activation and B2B marketing. I specialise creating connected promotional and shopper comms across every channel and toolkit creation creating and overseeing the process from end-to-end. I love working in 
a team and take pride in being a mentor for younger creative team members. I have extensive FMCG, Telecoms, Home Improvement. To note, while my tobacco industry experience is not extensive, I do have experience in developing a successful graduate recruitment platform for BAT. 

Experience:
After starting as a Junior Art Director at Curve Marketing and working at various agencies, developing my skills until I
became Creative Director at The Big Kick. A title I have held at 5 agencies since including recently at TPN.

Creative Skills:
Creative Direction, Shopper Marketing, Art Direction, Copywriting, Digital Marketing, Retail Activation.

Hard skills
Drawing concept visuals (Tight/Art Director level pen and ink scamps), Concepts as Mac visuals (Presentation standard)
Powerpoint Decks (High Level), Adobe Creative Suite (Competent), Premier Pro (Competent), Confident client-facing
presenter of creative work at senior level including successful pitches for major accounts. 

Achievements: Industry Accolades for marketing campaigns include: 
· IPM Gold (On pack Promotion) Tracklements Tombola
· MCCA Gold (Long Term Effectiveness) Walkers Crisp campaigns (‘Win £10 when it Rains’, 
‘What’s That Flavour?’ and ‘Walkers Flavour Cup’)
· IPM Gold (Brand Experience) Muller Mixology Corner, Café Direct Container House
· I have also won awards for B2B Direct Mail (Tate & Lyle) and Logo design (Toucan)

Management Skills
Team leadership:
I am experienced in managing creatives including hiring, role definition, interviewing and appraisals.
Department management:
I am experienced in creating and policing process to ensure the efficiency of the business.
With extensive experience in developing small departments, I prefer direct contact and build relationship with external
creative resource suppliers from photographers to animators as needed for continuity, clarity, and quality control.
Creative representative
I believe wherever possible, creative work should be presented with creatives present or close by and personally 
like to have direct client contact when presenting and developing creative work.

Work History
Present
Self-employed Creative Director (Promotional Activation & Shopper Comms) working directly with marketing agencies working their clients’ creative briefs. I reported directly to the MD.

TPN Retail UK/Creative Director/May 2019 - May 2023
Role:
I performed CD role for UK arm of US Commerce business. I led creative department and oversaw the creative work 
for the agency’s clients including Vodafone, AkzoNobel, Tilda Rice and Yankee Candle.
Achievements:
I created internal creative processes that became the structure for the approach to creative work. I ensured the creative product was presented directly by creatives and raised the profile of the agency’s creativity.
This led to turning a functional reactive creative product into a proactive thought leading product and helped develop the Vodafone account into the agency’s main revenue stream. 

ZEAL Creative Limited	/Creative Director/2018 - Jun 2019
Role:
I performed CD role for Zeal’s London and Manchester office. I led and managed the creative department of 10 and
oversaw the creative for the agency’s clients including Kellogg’s, Nestlé, PZ Cussons, McCain Foods, ARLA Foods
and Pringles. I reported directly to the Founders of the business.
Achievements:
I created internal creative processes that became the structure for the approach to creative work. During this time the agency worked on fast moving FMCG clients and successfully won new business for Kellogg’s.

TLC Marketing	/Creative Director/Sept 2014 - Jun 2015
Role:
I performed CD role for TLC’s UK business. I led and managed the creative department of 5 and oversaw the
creative for the agency’s clients including: The AA, Continental, HTC, Metro, GoCompare, Mondolez.
Achievements:
I reframed the creative team’s within the business so there was more pride and passion from within and a team ethos. 
This led to a stronger team ethic and creative work that repeatedly won new business and awards for the agency.

Toucan Sales Promotion/Creative Director/Sept 2014 - Jun 2015
Role:
I performed CD role for Toucan’s UK business. I led and managed the creative department of 4 and oversaw the
creative for the agency’s clients including Lindt, Discovery Foods, Ocean Spray, Nespresso, Tate Lyle.
Achievements:
I helped reposition the agency’s outward facing proposition and implemented it internally. This was a rebrand from
logo to website. This led to a revitalised agency new business effectiveness and led to 8 new pieces of business and
the agency’s most successful business year. Clients included Lindt Gold Bunny, Levi Roots and Tracklements. These 
in turn these were won various awards for effectiveness and creativity. 

Creative Director/The Big Kick/Oct 2008-Dec 2012 
Role:
After initially working as Deputy Creative Director, I was promoted to Creative Director.
I managed a creative team of 10 creatives, developing the department’s skillset in all aspects of creative and
function needs to improve creative standards. 
Achievements:
I helped reposition the agency following a management and ownership restructure and created internal creative 
processes and creative workflow systems and liaised with recruitment agencies and freelance creatives directly.
As well as supporting the existing clients which included Pepsico, during this time I helped win the Warburtons, InBev,
Nestlé and Tesco accounts.

Prior to the above I have held more junior roles at: BD-NTWK, Chill Marketing and Catalyst Marketing.

Education and Training
Buckinghamshire Chiltern University College/1996-1998
· BA (Hons) Graphic Design and Advertising

Coventry University/1995-1996
· Foundation in Art and Design

King Henry VIII School Coventry/1987-1995
· A-Levels (x 4) Art, Economics, Geography, General Studies
· GCSEs (x 10) including Maths, English, Art, Geography, Economics & Music

Additional Information
· Full clean UK Driver’s Licence
· Hobbies include Snooker, Pool, Gardening, Football in the park with my children

Interesting Facts
· I have a high break of 140 playing snooker
· I run a Guinea Pig Hotel called www.PremierGuin.com
· Eating Polo mints makes me sneeze
